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FLEXIBILITY AND CONTROL: Our logo comes in 3 versions, 3 colours,
ENJOY USING AN IDENTITY and comes alive in application and .]Im

layout. You can use whichever one you
WITHABIT OF LIFETO IT want, but always use supplied and STREETS

approved artwork files.

CLEAR SPACE & MINIMUM SIZE GREYSCALE CAMPAIGN

If your layout space is extremely limited, use There are a full set of single clour versions To introduce any new campaign, our logo is
the width of a bar to give the logo some of the 3 logo formats for any monochrome designed with lock-up in mind.
clear space. applications.

Also if the logo is to appear below 45mm
there is a suite of logos with adjusted
greyscale elements.

LIVING

¥

STREETS




There will be an opportunity to use
elements from our logo creatively when %. hﬂ [ ] »' °
producing literature and layouts, but the

integrity of the logo itself needs some

respect. It should not be played with \_\““\ﬁ | I-“"NG | LIVING

and here are some examples of how

ot to ply. STREETS STREETS STREETS

¢ DON’T Change the angle % DON’T Change alignment % DON’T Change the bars

n RJ X X

LIVIN LIVING * LIVING
STREETS STREETS _ STREETS

¢ DON’T Change the scale ¢ DON’T Mix colours ¢ DON'T Change the positions



